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GHG Emission Reduction Statement 

 

At Fathom, we are committed to reducing greenhouse gas (GHG) emissions across our retail display 
design and manufacturing operations to meet climate targets. We recognise the environmental 
impact of materials, production, and logistics, and we are actively implementing strategies to 
minimise our carbon footprint while delivering high-quality design and sustainable display solutions. 

Our Carbon Footprint & Emissions (Baseline Year: 2024) 

 Total GHG Emissions: 928.38 tCO₂e 

 Scope 1 (Direct Emissions): 56.50 tCO₂e (e.g., fuel combustion from company-owned 
vehicles and equipment) 

 Scope 2 (Indirect Emissions from Purchased Energy): 34.78 tCO₂e (e.g., electricity 
consumption in manufacturing facilities) 

 Scope 3 (Other Indirect Emissions): 837.10 tCO₂e (Purchased Goods and Services; Waste 
Generated Operations; Upstream Transportation and Distribution; Business Travel – Hotel 
stays; Employee Commutes) 

Our Commitments: 

 Sustainable Materials: We are increasing the use of recycled, recyclable, and responsibly 
sourced materials to lower embedded carbon emissions.  

 Fleet Transition: We will reduce the number of vans to 2 and replace them with lower-
emission alternatives by 2030. 

 Energy-Efficient Manufacturing: We are committed to reduce energy consumption by 
upgrading to energy-efficient equipment, including replacing our forklift (currently running on 
bottled gas) with an electric alternative. We are also optimising production processes and 
minimising operational waste by using MAGI-CUT software to plan the most efficient raw 
material cuts, resulting in minimal waste.  

 Heating Efficiency: We are assessing options to reduce emissions from our gas heaters, 
including alternative energy solutions. 

 Waste Reduction & Recycling: Expand material recovery initiatives, improve cutting 
efficiency, and divert manufacturing waste from landfills. In addition to our current selective 
waste program for cardboard, paper, mixed and general waste, we will expand our recycling 
efforts to include plastic and electrical waste, such as used PCs and batteries from electric 
equipment.  

 Eco-Friendly Finishes & Adhesives: Transition to low-VOC coatings, adhesives, and finishes 
to reduce harmful emissions. 
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 Optimised Logistics: We aim to manage orders more 
efficiently to reduce the frequency of deliveries and 
improve transportation efficiency by consolidating 
shipments, optimising delivery routes, and working with sustainable logistics partners to 
minimise transport emissions. 

 Renewable Energy: We are transitioning to a 100% renewable electricity supplier. 

These actions align with our carbon reduction target of 6% reduction by 2026 and 20% reduction in 
total GHG emissions (tCO₂e) by 2030, compared to our baseline year levels. 

Monitoring & Progress Updates: 
To ensure transparency and accountability, we will: 

 Conduct an annual review of our emissions and sustainability initiatives to assess progress. 

 Adjust our strategies as needed to stay on track toward our 2030 target. 

 Publish yearly updates on how we are achieving our reduction goals, highlighting key 
milestones and improvements. 

Our Sustainability Commitments & Recognitions: 

 EcoVadis Bronze Rating: As part of our dedication to responsible business practices, we 
have been awarded an EcoVadis Bronze rating, recognising our efforts in sustainability, 
ethics, Labour and environmental responsibility. 

 Science Based Target initiatives (SBTi): We have signed up for the SBTi to align our 
emissions reduction targets with the latest climate science and global net-zero goals and we 
are planning to submit our targets for validation in 2026. 

 

At Fathom, we believe that sustainable retail displays are the future. By integrating eco-conscious 
materials, improving manufacturing efficiency, and optimising our supply chain, we are shaping a 
greener, more responsible industry. 


